My name is Shane Bonfield, a Dublin-based Senior
Designer and Web Developer with 9+ years of experience
delivering digital experiences across UX/UI, branding,
ecommerce, and frontend development.
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ntro

[ specialise in taking projects from initial strategy
and user experience planning through to final
implementation, combining design thinking with
practical development expertise.

The following case studies showcase selected
projects, outlining my approach from initial
discovery and strategy through to UX/UI design,
implementation, and final delivery.



Case Study One | Chimac Sauces

Chimac
Suaces

Launch Date:

2025

Built on:

Shopify

See More

chimacsauces.com

Designed on:
Figma

Code Used:
HTML, CSS,
Javascript, Liquid

Stockists



https://chimacsauces.com/

Case Study One | Chimac Sauces

Overview

Since opening their first restaurant in 2019,
Chimac have become a mainstay in the
Dublin restaurant scene, bringing to Ireland
the Korean concept of Chimaek ( %] 9 )
which comes from “chi”, short for “chikin”
plus “mac” from “maekju”, Korean for beer.
In years following, they pioneered a range of
unique condiments, blending Asian staples
with an Irish slant, and were looking to
expand their online presence.

In 2025 I was tasked with designing a new
Shopify Website, that would drive sales,
hone the ecommerce messaging and create a
fun and vibrant site more reflective of the
brand’s visual identity.

Before

Soul food via Seoul

‘DeLwimy AunGER ST

oLty sencmE

LOCATIONS LOCATIONS

LOCATIONS

LOCATIONS LOCATIONS

LOCATIONS LOCATIONS

DT STUFF COMING THROUGH HOT STUFF COMING THROUGH HOT STUFF COMING THROUGH HOT STUFF

I WANT IT ALL

THREE PACK

They say you cannot have it all..we tend to disagree!

SHOP NOW

IRACHA
\AAMEL

L life’s sweetest kiss -

it Sriracha Caramel.

KOREAN HOT
SAUCE

A not too hot sauce that'l ignite
your viidest dreams.

K-BBQ SAUCE

A flavour aphrodisiac that's both
sweet and saucy.

KIMICHI KETCHUP

Classic ketchup with a punchy,
umami kimehi kick.

SRIRACHK
CARAMEL C

Wandering haw to 1
perfect Christmas dint
thing, refax!
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The Challenge

Due to the split nature of the older site, the

restaurant messaging outweighed the

ecommerce products, thus leading to poor
conversions, unclear user journeys, and a
weak online presence for the sauces.

Key issues raised

@

Ecommerce products
were secondary to
restaurant content

®

Product content was
disconnected from
Blog posts

@

Product discovery
was limited

@

Mobile interactions
lacked feedback states

S LOCATIONS LOCATIONS LOCATIONS LOCATIONS LOCATIONS LOCATIONS LOCATIONS Log

Left

Homepage heavily
weighted towards
restaurant content, with
products positioned well
below the fold

Right

Product page offered
limited upselling
opportunities and lacked
direct links to supporting
blog content

SRIRACHA CARAMEL €7.50

OTHER PRODUCTS YOU MIGHT LIKE

SRIRACHA CARAMEL K-BBQ SAUCE
€750 €150

KOREAN HOT SAUCE
€150
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Research & Strategy

Competitor analysis and sales observations

highlighted opportunities to improve
product discovery, increase average order

value, and better connect editorial content to
€Commerce journeys.

Areas of investigation and exploration

@

Investigated bulk-buy
and subscription sales
strategies

®

Integrated cross-
selling with blog-to-
product connections

@

Honed in on product
page and simplified
copy

@

Developed Interactive
cart feedback and
mobile interaction
states

Gril]
Bake

£ Lt ™ IO N
Shop  Get Refills  dbout  Glog (,JJ -“,%) { cart (o) )

“The Duo”
Drizzle & Sizzle Set

$45:08 §37.82

Jedkokdk 4.9 based on 4486 Reviews

Seleot Product: Glass

gi Squeaze gg Sinn

Quantity

s e o

Time Purchase S0 $42.98

@ Subscribe & Save 4594 837,82

(" ¥requency: Every 1 Konrh
C Subseribe — S5 §37.82 )
Skip, Edit or Cancal Anytine
.
/ ~
r,p‘ | Buying mulviple gir
& i sultiple address,
A

[ Hagvest ] USES |

pot Vormoush Braiwed Beof with flerd Relish

(

More Reeipes On The Glog MAKE THIS DISH =

Above
Graza employed a dynamic filtering
system to showcase different product use

cases and improve content discoverability

Left

Graza Olive Oil utilised subscription and
bulk-purchase options alongside a
simplified product layout, creating a
perception of ongoing value and
encouraging higher conversion rates

Below

Omsom Noodles used a simple "How to
Cook" section to demonstrate product
versatility, presenting an opportunity to
leverage recipe content in a similar way
for Chimac

HOW T0 GOOK

@ 18 MIN ONE PACK SERVES 3-4

g o %¥ ‘ﬁ

RIPOPEN  POUROVER  FRETUP

MAKE THIS WITH

PORK T0FU SHRINP

TRYIT AS

MARINRDE  STIR-FRY SAUGE  GLAZE
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UX Planning &
Component System

Establishing consistent Ul components and
content layout and structure through
iterative wireframing and client feedback
processes.

Lorem ipsum dolor sit
amet, consectetur
adipiscing
-

Lorem ipsum

Kt Text Text Text Text Text Text Text Text Text Text Text Te

Above

Initial greyscale wireframe exploring
homepage structure and content
hierarchy

Right
Second-round wireframes iterating on
concepts based on initial client feedback

Far right

Early development of the component
system, including button styles, blog card
layouts, and the establishment of a clear
typographic hierarchy

GET SORTED

THREE PACK

Don't take our word for is, look who else is fans:

“SIMPLY THE BEST IRISH HOT SUACE
THERE IS

THE IRISH TIMES y 0 O

“10 OUT 10, AMAZING “10 OUT 10. AMAZING
SAUCES, PERFECT WITH PERFECT WITH

% Group 424

BURRATA, PARMA HAM &
SRIRACHA CARAMEL
TOASTS

Haosting drinks with friends? You have to make
these burrata, Parma ham & Sriracha Caramel
toasts! Ready in under 10 mins & absolutely
delicious

(@ ) (W)
{ 15min: a

| Smins i )\ Easy

. /

OUR SAUCY STORY
OUR SAUCY STORY

OUR SAUCY STORY

OUR SAUCY STORY
OUR SAUCY STORY

OUR SAUCY STORY
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Final Outcomes

Array of final designs, showcasing
enhancements in UX, the shopping
experience and content positioning on the
products page, shop page, blog post and
main blog page.

Mobile product page

i
®

b

i
e
B y
=
KIMCHI KETCHUP
€ 7.50
Classic ketchup with a punchy, umami
kimchi kick.
/ ™
Quantity

Bulk order and save!

10% Off 20% Off
1 2 3 4 5+

C ADD TO CART )

B

_4

Suitable for

About Me Ingredients

Desktop product page

Shop Our Story

\ S

Recipes @ Stocki Reviews & R ant ’Eg

CHIMAC

UMAMI ¥
O ol R,

KIMCHI KETCHUP
€ 7.50
Classic ketchup with a punchy, umami kimchi kick.

Quantity
Bulk order and save!

k ADD TO CART J

\ J
N~ it

Description

Chimac's inspired sauce blends classic ketchup with a spring onion
kimchi kick. Perfect for adding a funky twist to fries, burgers and all the
rest. Give the bottom a good smack and go WILD!

a ok

CHIPS FISH PRAWNS STEAK ROASTS MUSHROOMS CHICKEN TACOS BBOS NOODLES CHIPS

CRACKING SAUCE!! GREAT
VALUE FOR MONEY FOR A
REALLY PREMIUM SAUCE!! GET
mn

REVIEWS
ARk Rk (4)

GREAT FRUITY FLAVOR WITH
AN EDGE FROM THE KIMCHI,
LOVEIT?

OUTSTANDING!

Madders
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Shop page Blog post page Blog page

At
~¢ ~¢ .
Shop Our Story Recipes L _} Stackists Reviews & Awards Restaurant w Shop Our Story Recipes 51 Stockists Reviews & Awards. Restaurant \£ Shop Our Story Recipes
CHIMAC CHIMAC
-
ARTTTTT—
( eBotecd | Lmb )
s / 4

pren——
Hot Sauce )

 SE—
\ Cmickan I

STICKY K-BBO LAMEBE
LOIN CHOPS

GET SORTED KOREAN HOT

THREE PACK CHARCOAL CHICKEN

RICE EOWLE
They say you cannot have it all..we tend to disagree!

(@ 15 mina

(14 o)
- - This one takes about 8s
Ingredients for the Sum

r BBQ of your dreams

g GET IT NOW )

(© 9 (W 5w0) (82)

sch effort as opening a bottle of wine. Just twa

Stockists Reviews & Awards Restaurant ez,

= - < - ~
[ 1 Filter | Al Recipes
INGREDIENTS RECIPE 9
) m { sacrErs ] ) Two free-range chicke thighs per persan (we use Chop the fat caps off the chicken thign
ManorFarm) BB faod Chicken
———= ——— —— | — Pour on Korean Hot Salice - you want to coat the chicken so add as much
SRR IS GD || (o { <750 HH ancy cD o) [ 750 ] Chimac Korean Hot Sauce as you'll need depending on how many you're feeding, Massage the

chicken gently to ensure it's properly covered
Sushi rice
Letthe chicken marinade for minimum three hours in the fridge - you can
Frozen edamame you could swap in other fresh green veg leave it in overnight either

depending on what you're fe

When you're ready to go, cook the sushi rice (we recommend 115 rice to
Toasted sesame seeds water) and the edamame as per package instructions, Chop the spring
onion finely and light the BBQ.

CHOP!

Spring onion
N W When the BBQ is nice and hot, pop the thighs directly onto the grill. Da
- ~ owercrowd the BBQ, cooking chicken in batches if necessary,
QET SORTED Turn the chicken between 5 - 8 minutes depending on how hot your BBQ
is. You'll want it 1o be slightly charred but not burnt
THE BEST BBQ. STEAK
SRIRACHA CARAMEL K-BBQ SAUCE KOREAN HOT SAUCE KIMCHI KETCHUP Allow to cook for another 5 mins on the other side and then check ifit is SANDWICH OF ALL TIME
cooked. Either cul into the meat or use a probe ta check (it should be 78
Some cal it Ife’s sweetest kiss - we A flavour aphrodisiac that's both sweet A not toa hot sauce thatl ignite your  Classic ketchup with a punchy, umami degrees or above)
call it Sriracha Caramel. and saucy. wildest dreams. Kimchi kick
Let the chicken rest for five mins and gamish with sesame seeds and
- spring onion
B CD) | | Goweerasecy [ 70 ] HOREAN HOT SAUCE
A ot tao hot sace thatl ignite your wildest dreams. Get the bowls ready - layer rice and add chicken, edsmame and any other
£ tasty bits you've got at home!
N /
SUCCESTED RECIPES

BB facd

CHIMAC ESPRESS0O JALAPENO HONEY MINI GIFT BOX
BBQ SAUCE SAUCE

A smoky sauce that will put same pep A delicious sweet and spicy sauice,
in your step! made from freshly pickled jalapenas,
vinegar and honey.

THE BEST BBO. STEAK CRISPY PAN-FRIED SUMMER ‘ HIGH-PROTEIN KOREA|
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New Side Cart

Designed to be more
responsive and
accessible, improving user
engagement throughout
the purchase journey

Blog to product link

Direct integration of recipe
content within product
pages, increasing product
awareness and creating
additional pathways for
exploration

10

- YOUR CART

i
L.} Korean Hot Sauce
@] | ssoor—voummon

- (SIS D]
"« | Jalapefio Honey Sauce
G
TOTAL
" shioping caketeted st checkout
[ CHECKOUT
Continue Shopping?
USEITIN
HOW TO USE

USE THIS TASTY CONDIMENT ON
BURGERS, SAUSAGES, FRY-UPS,
BREAKFAST SANDWICHES OR JUST
SERVED WITH A SIDE OF CHIPS

Try me with

2 8 9

BBOMEATS S

Refined product page
Condensed descriptive
copy, placing greater
emphasis on offers and
bulk-purchase incentives

KIMCHI KETCHUP
€ 7.50
Classic ketchup with a punchy, umami kimchi kick.

/
Quantity

Bulk order and save!

10% Off 20% off
1 2 3 4 5+
‘ ADD TO CART )

o

J
About Me Ingredients Suitable for
Description
Chimac's inspired sauce blends classic ketchup with a spring onion
kimchi kick. Perfect for adding a funky twist to fries, burgers and all the
%

rest. Give the bottom a good smack and go WILD!




Case Study One | Chimac Sauces

Reflection

Overall the new site effectively repositioned
to an ecommerce objective, while it
reinvigorated the brand’s tone of voice,
bringing the playful aspects to the fore.

The redesign created clear sales paths,
consistent Ul, a refined mobile experience, a
scalable framework for future expansions,
and with the introduction of the bulk-buy
model, average order value increased.

n

N

Shop Our Story Recipes C@ Stockists Reviews & Awards Restaurant
CHIMAC

A TRUE LOVE STORY

A chaotic, sticky story powered by obsession, infatuation and a deep love of food and flavour. It all
started with a trip to South Korea where we (Sofie Rooney &Garret FitzGerald) fell head over heels with
the Korean cultural phenomenon “Chimaek”. Pretty much a national pastime, the Korean compound
word Chimaek (X|2) comes from “chi”, short for “chikin” plus “Mac” from “maekju”, Korean for beer.
That first bite of the crispy, crunchy chicken would change our lives forever..

Find out more about our restaurant below

‘ VISIT OUR RESTAURANT '

2 ‘_—JE:~ e
|




Case Study Two | Lightscape

Lightscape (=

We are Lightscape.

Launch Date: Designed on: MOtion deSign for

o o real-world experiences.
S\Te“b:‘rlz)w E(’let\a/ltsegSS Javascript

See More

lightscape.ie

12


http://lightscape.ie

Case Study Two | Lightscape

Overview

Over the last decade, Lightscape have set
themselves apart as one of most innovative
multidisciplinary studios in Ireland, creating
unforgettable experiences using light and
technology to blur the lines between physical
and digital spaces.

In 2023, I worked on developing a site to
best showcase the wide variety of projects
from projection mapping, interactive
experiences, and live visuals. The core focus
of the project was to create an efficient and
adaptive website supporting scalable project
filtering, subtle but effective interactions, and
a visual tone that reflected their innovative
nature.

13

Before

LIGHTSCAP{

Projection Mapping Mation Graphics Interactive Design

We are Lightscape.
We specialize in Projection

Myapping, Motion Graphics and

Interactive Design

After

LIGHTS3CAPE

We are Lightscape.
Motion design for
real-world experiences.
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The Challenge

In the old site there was a strict

categorisation of projects, but as many

overlapped this caused issues identifying the
correct category, and diminished
discoverability and potential scalability.

Key issues raised

@

Overly strict
categorization and
filtering options limited
discovery

®

Main videos were not
prioritised, and needed
more prominence

14

@

Inconsistency and
overcomplexity in page
content, diminishing
scalability

@

Lack of distinctive Ul
and animation systems

LIGHTSCAPE

Above

Strict project
categorisation limited
content overlap and
reduced opportunities for
project discovery

Below

Free-form image layouts
on project pages
introduced unnecessary
complexity and created
challenges for future
scalability

LIGHTSCAPE

Above

The absence of a prominent landing video and limited
visibility of the primary video reduced opportunities for
user engagement
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Research & Strategy

Researched video-led portfolio websites, to

gain insights into information architecture,

visual tone, and filtering procedures, then
refined through an iterative design process

and testing.

Areas of investigation and exploration

@

Analysis of content
filtering systems for
ease of use

®

Creation of a simplified
page layout to improve
scalability

15

@

Refinement of project
pages to shift focus to
video content

@

Development of
component styling and
interaction systems

Biscuit. .', l
N

Jeff Low v
Ll

" Claude =y |
-
/ )

Wik ol

Biscuit. Above and right

Biscuit utilised a short landing video with a
simple pathway to the main content, along
with a modal containing supporting
project information

ColaCao

Above

Glassy Films employed custom cursor interactions and a semi-
transparent video modal to create visual depth, supported by a minimal
player interface for a refined viewing experience

Above

Serial Cut incorporated hover-to-play
interactions and a dynamic filtering
system, encouraging exploration while
enabling projects to exist across multiple
categories
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UX Planning &
Component System

Iterative wireframing and component
development used to define navigation, user
flows, hierarchy, and interface consistency.

16

Right

Later-stage project page
iterations exploring
methods for presenting
project descriptions,
credits, and gallery layouts

> D b

Award-winning studio Specialising
in Projection Mapping, Interactive,
Immersive and Live Visuals & Stage
Design This is Area

LIOH SCAPE

.ﬁ;f - *j pr ]

LIOHTSCAPE

Left

Development of a custom
play button component
and refinement of the
project's typographic
hierarchy

LIOHT SCAPE

e

Left

Examination of the user
journey for accessing and
viewing the primary video
within a modal
environment
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Final Outcomes

Selected final designs of the homepage,
filtering system, project page and video and
content interaction, demonstrating
improvements to content hierarchy,
navigation, and user engagement.

17

Mobile project page

LIGHT 5CAPE

[ Immersive & Interactive Motion Graphics

Commissioned for a private
event at the RDS, this large-scale
LED cube installation explored
the birth of the universe through
evolving, dream-like visuals and
sound. Designed to feel like a
living system suspended in
space, the piece was rendered
from a fixed perspective to

Desktop project page

LIGHT5CAPE

LED Cube

[

Commissioned for a private event at the RDS,
this large-scale LED cube installation explored
the birth of the universe through evolving,
dream-like visuals and sound. Designed to feel
like a living system suspended in space, the
piece was rendered from a fixed perspective to
heighten immersion the moment guests entered
the venue

Project Details (=)

Contact
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Top — About us page Middle — About us page Contact page

LIGHTSCAPE 1 ct LIGHT 5CAPE Contact
Who we've worked In addition to creating content for projection
with mapping, we create high-end motion graphics
4 ' for brands, live music tours and commercial Get in Touch
1 ‘ ”. clients. We work at every stage from mood

boards to motion samples, from production to -
on-site playback. We would love to hear about your

MUItidiSCiplinary StUdiO project, so please shoof us an email
specialising in creating andl wewill be In fouch;
visual and immersive -

Contact Details Address

experiences beyond BEE &CBS (i Fg;l\ﬁ—),h Google V studio@lightscape.ie 49 South William Street

screens GUINNESS +353 (01) 584 4666 Dublin 2, Ireland
D02 FP49

We collaborate with clients and partners across " * - HOW[R JAMESOy: OQMeta % a LIGHT5CAPE Contact Address Sockls

] ! ) ‘ eineken | RedBull : =
a broad range of industries worldwide, using A PRl S i g
light, technology, and motion to blur the lines ) : o
between digital and physical space. Our work . \%
spans every stage of production, from early AEF> @ WARNER -
creative exploration and content creation to R {gqj wggg& Lol |
research, develocpment, and on-site technical
delivery for projection mapping, immersive
environments, interactive installations, motion
design, and live visuals.

© LIGHTSCAPE 2024 SITE BY REVERT DESIGN

WHO WE ARE

Who are you?
Where are you based?

Where else can | find your work?

Our Process e 4Everyproject starts With! convegsation to . Do you werk with fres ancers?
explore ideas, goals, and possibilities. DO YOl TEHe oI
We define the technical approach, budget, and
timeline collaboratively, with clear WHAT WE DO
communication throughout.
From design to delivery, we work glosely with
clients and partners to ensure a smooth, Ficky e cose prolecron Hispong oot
I“SSDOHS\AVG process. Will a projection be visible during the daytime?

Are you hiring?

What is projection mapping?
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Project page content layout

Project pages now feature consistent and
condensed layouts, with descriptions
displayed within overlay modals and
imagery presented through adaptive
galleries, supporting long-term scalability

LIGHT5CAPE Catagt

real-world experiences.

Categorisation

Project filtering has been simplified,
creating greater opportunities for users to
explore a broader range of portfolio work
from a single location

LIGHTSCAPE r LIGHTSCAPE

Interactions

Enhanced hover interactions across
project listings and project pages
encourage engagement while establishing
a distinctive Ul language aligned with the
brand's identity

LED Cube LED Cube

19
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Reflection

The end result was a website that reflected
the multidisciplinary nature of the practice,
allowing for improved searchability, a
greater focus of video content, and simplified
layouts for future flexibility.

LIGHT5sCAPE Work About

Collective Intelligence

3D animation and motion graphics for
management conference, illustrating the
company’s vision of Al as a tool for
empowerment, collaboration, and innovation.

Project Details (=)

Contact
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Rhatigan
Architects

Launch Date:

2024

Built on:

Webflow

See More

rhatiganarchitects.ie

21

Designed on:

Figma

Code Used:
HTML, CSS, Javascript

h

RHATIGAN
ARCHITECTS

MacBook Pro

About us

Services

Projects

Contact Us



https://www.rhatiganarchitects.ie/

Case Study Three | Rhatigan Architects

Overview

Founded in 1939, Rhatigan Architects have
been at the forefront of innovation and have
developed a strong reputation for delivering
quality projects in various sectors, from
healthcare to residential.

In 2024, I worked on developing a new site
to showcase their wide range of projects,
both historical and upcoming, in a timeless
and elegant manner, reflecting the practice’s
ethos.

22

Before

After

I RHATIGAN .
ARCHITECTS About us Services

’.l

) Y i
ICURIE SIigo University Hospital
: o i .8

]

i

SOUTH DONEGAL CNU

MORE

-

HEALTH EDUCATION & RESEARCH COMMUNITY & COMMERCIAL RESIDENTIAL

WHO ARE WE

Rhatigan Architects is a design-driven practice, specialising in
‘workspace, residential, heathcare and education buildings.

Qur service includes expertise in Architecture, Master Planning,
Interior Design, Conservation, Building Information Modelling (BIM}
and Sustainable Design.

Who Ars We

Rhatigan Architects is an award-winning
design-driven practice, delivering high
quality, sustainable architecture, specialising
in healthcare, residential, workspace and
education buildings.

Our service includes expertise in
Architecture, Conservation, Interior Design,
Master Planning and Sustainable Design.

Read more

WHY US

With over 75 years in practice, our team of 15, lad by two diractors
provides quality design end defivers robust buildings for clients, We
deliver beautiful, efficient, sustainable bulldings and settings,
emphasising dayllght, natural ventilation, renewable enargy and
materfals S

Rhatigan Architects offer comprehensive
architectural solutions tailored to Yourunigue
vision. We are committed to i[e

focus on delivering qualit

leader in the use of BIM.

Read more

O i e | G e L

Projects

Contact Us
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The Challenge

The previous site lacked responsiveness, and
failed to reflect the brand’s ethos, with issues
with both typographical hierarchy and lack

of a clear design system.

Key issues raised

@

No clear design
system

®

Limited typographical
hierarchy

23

@

Multiple responsive
inconsistencies

@

Lack of visual rhythm,
and content feeling
compressed

Would you

like to know
more about
this project?
Get in touch

SEE MORE PROJECTS

Above Above

Lack of typographical system, with no real contrast Project description and hero image were competing for
between regular and bold weights, reducied the ability to attention in landing section, diminishing the impact of
denote hierarchy and focus both

|.T. SLIGO - SCHOOL OF BUSINESS
AND SOCIAL SCIENCES

The newly renovated 1970’ Blocks C&D at LT. Sligo recognize and
complement the existing campus, its buildings and architecture.
Large Basalt and Limestone clad openings frame the concrete
structural grid, with structural elements over-clad in vibrant green
panels - giving the building a new identity to the public fagade,
Internal works have improved the quality of circulation and teaching
spaces by ing legacy issues of lightis ilation and
planning.

Above Above

Some issues with images not responsive on mobile The combination of tight margins and a rigid layout led to
devices and larger desktops, with rigid layout structure a cramped presentation, reducing visual hierarchy and
preventing portrait images to show correctly on certain causing content to be perceived as a single block rather
devices than distinct, digestible sections.
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Projects Services Sustainabiity About Career Contact Q ENw

LINK Arkitektur

IT SLIGO
BLOCKS C&D- I.T. SLIGO - SCHOOL o= e et

Research & Strategy

Exploration of current datasets and CMS

structures, analysing competitors, and
assigning a clear design system and
typographical approach across all outputs.

OF BUSINESS AND SOCIAL SCIENCES

Above and right

LidlHQ, Godsbanen

Location
Aarhus, Denmark

Services
Architecture,
Sustainability

Through comparative analysis of leading architectural websites, key
project information was identified and prioritised, informing how content

should be structured and emphasised, as demonstrated by the Link

Arkitektur website

Client

Status

Lidl Danmark Completed

Sectars

Commercial

® interact with a new

Tema

Gross Area
27300 m®

Henry JLyons Architacture « Interiors

Twe Grand Parade

- . : The careful dialogue
Fradet gra\ede il between old and new
) o ) det groede creates a distinctive
Areas of investigation and exploration byggeri presence that

O]

Introduce a robust and

@)

Develop effective

I?de\;aﬁgkrh‘;e:, boligkris
sidste ende ogsa plad

Byggematerialer, der er groet frem for
gravet, En branchezendring fra de
nuvarende tunge og ensartede
materlaler, til materialer som er dyrket over
jorden og som...

respects the original
building's
architectural legacy
while meeting modern
workplace demands.

Photo
Adam Mark

Offices and multi-storey parking

flexible design system responsive designs
y
Project Area. e
14,000 m2 (150,700 5q #1] Euﬁlimlfmn
® @ Above Right

Emulate brand values
through layout and
animations

24

Organise and display
content in a frictionless
manner

The Smith Innovation website utilises
simple yet elegant hover states that
reinforce a sense of professionalism while
subtly elevating the brand's perceived
value

The Henry J Lyons website employs a
clear and effective typographic hierarchy
that guides user attention and supports
focused engagement. Generous use of
white space further enhances readability,
allowing content to be consumed more
easily and efficiently
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a1
il

Left
Initial homepage wireframe exploring
overall page structure, content hierarchy,

UXPlanning @ ) spacing, and typographic treatment
Component System =

Later-stage project page concepts
assessing project card layouts, sizing
variations, and alternative hero section

Examination of content hierarchy and treatments

component design features, through a robust

. . . . Below
iterative ereframmg process.

Early-stage exploration of project
category navigation and content

.... organisation

Areas of Expertise

Projects Projects Projects Projects

Health &)  Education &  Civil & Commercial ¢  Residential &)

I 1“"[

[

25
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Mobile project page Desktop project page

Final Outcomes e

ARCHITECTS RHATIGAN

ARCHITECTS About us Services Projects Contact Us

Key finalised screens, including the project
page, staff section, services page, and all
projects page overview, highlighting notable

improvements across the user experience. . T
National Cervical

National Cervical Screening Laboratory,The COOHFe Haspital

ul
Screening |Laboratogg The |
Coombe Hospital

‘I
“‘ l’ — About Client Size Sector
o e, A project of national significance involving the delivery of Coombe 1,410sgm Healthcare
‘ 1 a new four-storey laboratory building and the internal Hospital Selected
.l [ f refurbishment and upgrade of the existing adjacent labs, Projects
1,‘ | | commissioned to develop an optimised pathology

department and National Centre of Excellence for

Screening Services S Vel
gee * Completed €13m
About The linear rectangular building is positioned adjacent to 2022
A project of national significance involving the existing pathology labs at the rear of the hospital, the
the delivery of a new four-storey laboratory narrow building plan width facilitating the creation of
building and the internal refurbishment and double aspect, bright working spaces.
upgrade of the existing adjacent labs, A glazed link acts as the connection between the new
commissioned to develop an optimised and pre-existing labs, within which a welcoming double
pathology department and National Centre height foyer space serves as both a reception area and

. " as an arrival space.
of Excellence for Screening Services. '

The linear rectangular building is
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26 pathology labs at the rear of the hospital, ; ~ — - ‘ ; /’
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Related Projects
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Healthcare

Cystic Fibrosis Unit, Cavan

Interactivity

Hoalthcare Haalthears
PPP Primary Care Centre Bundle Medical Academy - Sligo University
Hospital

Simple but effective hover states reinforce the brand's
professionalism while subtly reflecting its visual identity

Typographical hierachy
A well-defined
typographical hierarchy
guides attention and
improves content
comprehension
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About

This exciting mixed use development at Blanchardstown
will comprise & community, cultural and education
campus, primarily including a mosqgue, school building
and community facilities. The warks will be delivered on
a phased basis, with the first phase invelving the school
building.

Clant
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Completed
2013

White space

Increased spacing improves readability, reduces visual

density, and allows content to breathe

size

8030sgm

Vatue
nfa

Sactor
Civic

Adaptability

Adaptive, responsive
layouts ensure a
consistent experience
across devices while
supporting future growth
and scalability
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Hesithaare Cuio Healthcare
National Cervical Screening Donegal Town Garda Station Ballyshannon Community Nursing

Filtering system

A simplified filtering system improves content
discoverability and scannability, while refined transitions
create a smoother browsing experience

Civic Haalthcars Edueation

County Sligo Racecourse Tubbercurry Primary Care Centre Student Accommodation, Ballyhaise

Agricultural College
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Fueation ciic Heaithcara
Coola MSLETB The Hawkswell Theatre Carrick On Shannon Community
Nursing Unit
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ICU Unit, Sligo Uiversity Hospital 5.
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The final site reflects both the brand’s

aspirations and historical legacy in a refined
manner, allowing for future growth. ‘ i
Through a combination of a refined '
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L

typographical and design approach, and in a
fully responsive framework.

About Client Size Sector

This project involved the expansion of the existing ICU HSE 330sgm Healthcare
Department at Level 8 of Sligo University Hospital Selected
through the construction of a dynamic structure located Projects

on the corner of the rooftop.

The project, which was brought about to deal with the — Volue
ongoing threats of the Covid-19 pandemic, delivered 4 Completed €3m
isolation rooms together with ensuites and associated 2023

airlock lobbies. The black undulating facade has been

carefully articulated to deliver a play on light and

shadow, visible from various vantage points around Sligo

tdait.7ia]
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Thank you

If you’d like to contact me for more information, please
feel free to get in touch via the channels below:

Email Phone LinkedIn Website
shanebonfield@gmail.com +353 (0) 87 787 2633 Shane Bonfield shanebonfield.com
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