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My name is Shane Bonfield, a Dublin-based Senior 
Designer and Web Developer with 9+ years of experience 
delivering digital experiences across UX/UI, branding, 
ecommerce, and frontend development. 
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I specialise in taking projects from initial strategy
and user experience planning through to final 
implementation, combining design thinking with
practical development expertise. 

The following case studies showcase selected
projects, outlining my approach from initial
discovery and strategy through to UX/UI design, 
implementation, and final delivery.

Shane Bonfield Portfolio 2026

Intro
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Chimac
Suaces

Case Study One | Chimac Sauces

chimacsauces.com
See More

Built on:
Shopify

Launch Date:
2025

Code Used:
HTML, CSS, 
Javascript, Liquid

Designed on:
Figma

https://chimacsauces.com/
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Since opening their first restaurant in 2019, 
Chimac have become a mainstay in the 
Dublin restaurant scene, bringing to Ireland 
the Korean concept of Chimaek ( 치맥 ) 
which comes from “chi”, short for “chikin” 
plus “mac” from “maekju”, Korean for beer. 
In years following, they pioneered a range of 
unique condiments, blending Asian staples 
with an Irish slant, and were looking to 
expand their online presence. 

In 2025 I was tasked with designing a new 
Shopify Website, that would drive sales, 
hone the ecommerce messaging and create a 
fun and vibrant site more reflective of the 
brand’s visual identity.

Overview

Case Study One | Chimac Sauces

AfterBefore
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Due to the split nature of the older site, the 
restaurant messaging outweighed the 
ecommerce products, thus leading to poor 
conversions, unclear user journeys, and a 
weak online presence for the sauces.

Key issues raised

④

Mobile interactions 
lacked feedback states

③

Product content was 
disconnected from 
Blog posts

②

Product discovery
was limited

①

Ecommerce products 
were secondary to 
restaurant content

The Challenge

Case Study One | Chimac Sauces
Left
Homepage heavily 
weighted towards 
restaurant content, with 
products positioned well 
below the fold

Right 
Product page offered 
limited upselling 
opportunities and lacked 
direct links to supporting 
blog content
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Competitor analysis and sales observations 
highlighted opportunities to improve 
product discovery, increase average order 
value, and better connect editorial content to 
ecommerce journeys.

Areas of investigation and exploration

④

Developed Interactive 
cart feedback and 
mobile interaction 
states

③

Integrated cross-
selling with blog-to-
product connections

②

Honed in on product 
page and simplified 
copy 

①

Investigated bulk-buy 
and subscription sales 
strategies

Research & Strategy

Case Study One | Chimac Sauces
Left
Graza Olive Oil utilised subscription and 
bulk-purchase options alongside a 
simplified product layout, creating a 
perception of ongoing value and 
encouraging higher conversion rates

Below
Omsom Noodles used a simple "How to 
Cook" section to demonstrate product 
versatility, presenting an opportunity to 
leverage recipe content in a similar way 
for Chimac

Above
Graza employed a dynamic filtering 
system to showcase different product use 
cases and improve content discoverability
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Establishing consistent UI components and 
content layout and structure through 
iterative wireframing and client feedback 
processes.

UX Planning &
Component System

Case Study One | Chimac Sauces

Above
Initial greyscale wireframe exploring 
homepage structure and content 
hierarchy

Right
Second-round wireframes iterating on 
concepts based on initial client feedback

Far right
Early development of the component 
system, including button styles, blog card 
layouts, and the establishment of a clear 
typographic hierarchy
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Final Outcomes

Case Study One | Chimac Sauces

Mobile product page Desktop product page

Array of final designs, showcasing 
enhancements in UX, the shopping 
experience and content positioning on the 
products page, shop page, blog post and 
main blog page.
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Case Study One | Chimac Sauces

Blog post page Blog pageShop page
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Case Study One | Chimac Sauces

Blog to product link
Direct integration of recipe 
content within product 
pages, increasing product 
awareness and creating 
additional pathways for 
exploration

Refined product page
Condensed descriptive 
copy, placing greater 
emphasis on offers and 
bulk-purchase incentives

New Side Cart
Designed to be more 
responsive and 
accessible, improving user 
engagement throughout 
the purchase journey
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Overall the new site effectively repositioned 
to an ecommerce objective, while it 
reinvigorated the brand’s tone of voice, 
bringing the playful aspects to the fore. 

The redesign created clear sales paths, 
consistent UI, a refined mobile experience, a 
scalable framework for future expansions, 
and with the introduction of the bulk-buy 
model, average order value increased.

Reflection

Case Study One | Chimac Sauces
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Lightscape

Case Study Two | Lightscape

lightscape.ie
See More

Built on:
Webflow

Launch Date:
2023

Code Used:
HTML, CSS, Javascript

Designed on:
Figma

http://lightscape.ie
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Over the last decade, Lightscape have set 
themselves apart as one of most innovative 
multidisciplinary studios in Ireland, creating 
unforgettable experiences using light and 
technology to blur the lines between physical 
and digital spaces. 

In 2023, I worked on developing a site to 
best showcase the wide variety of projects 
from projection mapping, interactive 
experiences, and live visuals. The core focus 
of the project was to create an efficient and 
adaptive website supporting scalable project 
filtering, subtle but effective interactions, and 
a visual tone that reflected their innovative 
nature.

Overview

Case Study Two | Lightscape

AfterBefore
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In the old site there was a strict 
categorisation of projects, but as many 
overlapped this caused issues identifying the 
correct category, and diminished 
discoverability and potential scalability. 

Key issues raised

④

Lack of distinctive UI 
and animation systems 

③

Main videos were not 
prioritised, and needed 
more prominence

②

Inconsistency and 
overcomplexity in page 
content, diminishing 
scalability

①

Overly strict 
categorization and 
filtering options limited 
discovery

The Challenge

Case Study Two | Lightscape

Above
Strict project 
categorisation limited 
content overlap and 
reduced opportunities for 
project discovery

Below
Free-form image layouts 
on project pages 
introduced unnecessary 
complexity and created 
challenges for future 
scalability

Above
The absence of a prominent landing video and limited 
visibility of the primary video reduced opportunities for 
user engagement
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Researched video-led portfolio websites, to 
gain insights into information architecture, 
visual tone, and filtering procedures, then 
refined through an iterative design process 
and testing.

Areas of investigation and exploration

④

Development of 
component styling and 
interaction systems

③

Creation of a simplified 
page layout to improve 
scalability

②

Refinement of project 
pages to shift focus to 
video content

①

Analysis of content 
filtering systems for 
ease of use

Research & Strategy

Case Study Two | Lightscape

Above and right
Biscuit utilised a short landing video with a 
simple pathway to the main content, along 
with a modal containing supporting 
project information

Above
Glassy Films employed custom cursor interactions and a semi-
transparent video modal to create visual depth, supported by a minimal 
player interface for a refined viewing experience

Above
Serial Cut incorporated hover-to-play 
interactions and a dynamic filtering 
system, encouraging exploration while 
enabling projects to exist across multiple 
categories
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Iterative wireframing and component 
development used to define navigation, user 
flows, hierarchy, and interface consistency.

UX Planning &
Component System

Case Study Two | Lightscape
Right
Later-stage project page 
iterations exploring 
methods for presenting 
project descriptions, 
credits, and gallery layouts

Left
Development of a custom 
play button component 
and refinement of the 
project's typographic 
hierarchy 

Left
Examination of the user 
journey for accessing and 
viewing the primary video 
within a modal 
environment
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Selected final designs of the homepage, 
filtering system, project page and video and 
content interaction, demonstrating 
improvements to content hierarchy, 
navigation, and user engagement.

Final Outcomes

Case Study Two | Lightscape

Mobile project  page Desktop project page
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Case Study Two | Lightscape

Middle — About us page Contact pageTop — About us page
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Case Study Two | Lightscape

Project page content layout
Project pages now feature consistent and 
condensed layouts, with descriptions 
displayed within overlay modals and 
imagery presented through adaptive 
galleries, supporting long-term scalability

Categorisation  
Project filtering has been simplified, 
creating greater opportunities for users to 
explore a broader range of portfolio work 
from a single location

Interactions
Enhanced hover interactions across 
project listings and project pages 
encourage engagement while establishing 
a distinctive UI language aligned with the 
brand's identity
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The end result was a website that reflected 
the multidisciplinary nature of the practice, 
allowing for improved searchability, a 
greater focus of video content, and simplified 
layouts for future flexibility. 

Reflection

Case Study Two | Lightscape
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Rhatigan
Architects

Case Study Three | Rhatigan Architects

rhatiganarchitects.ie
See More

Built on:
Webflow

Launch Date:
2024

Code Used:
HTML, CSS, Javascript

Designed on:
Figma

https://www.rhatiganarchitects.ie/
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Founded in 1939, Rhatigan Architects have 
been at the forefront of innovation and have 
developed a strong reputation for delivering 
quality projects in various sectors, from 
healthcare to residential.

In 2024, I worked on developing a new site 
to showcase their wide range of projects, 
both historical and upcoming, in a timeless 
and elegant manner, reflecting the practice’s 
ethos.

Overview

Case Study Three | Rhatigan Architects

AfterBefore



Above
Lack of typographical system, with no real contrast 
between regular and bold weights, reducied the ability to 
denote hierarchy and focus

Above
Some issues with images not responsive on mobile 
devices and larger desktops, with rigid layout structure 
preventing portrait images to show correctly on certain 
devices 

Above
The combination of tight margins and a rigid layout led to 
a cramped presentation, reducing visual hierarchy and 
causing content to be perceived as a single block rather 
than distinct, digestible sections.

Above
Project description and hero image were competing for 
attention in landing section, diminishing the impact of 
both 
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Exploration of current datasets and CMS 
structures, analysing competitors, and 
assigning a clear design system and 
typographical approach across all outputs.

Research & Strategy

Case Study Three | Rhatigan Architects

Areas of investigation and exploration

④

Organise and display 
content in a frictionless 
manner

③

Emulate brand values 
through layout and 
animations

②

Develop effective 
responsive designs

①

Introduce a robust and 
flexible design system

Above and right
Through comparative analysis of leading architectural websites, key 
project information was identified and prioritised, informing how content 
should be structured and emphasised, as demonstrated by the Link 
Arkitektur website

Above
The Smith Innovation website utilises 
simple yet elegant hover states that 
reinforce a sense of professionalism while 
subtly elevating the brand's perceived 
value

Right
The Henry J Lyons website employs a 
clear and effective typographic hierarchy 
that guides user attention and supports 
focused engagement. Generous use of 
white space further enhances readability, 
allowing content to be consumed more 
easily and efficiently
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Examination of content hierarchy and 
component design features, through a robust 
iterative wireframing process. 

UX Planning &
Component System

Case Study Three | Rhatigan Architects

Left
Initial homepage wireframe exploring 
overall page structure, content hierarchy, 
spacing, and typographic treatment

Right
Later-stage project page concepts 
assessing project card layouts, sizing 
variations, and alternative hero section 
treatments

Below
Early-stage exploration of project 
category navigation and content 
organisation
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Key finalised screens, including the project 
page, staff section, services page, and all 
projects page overview, highlighting notable 
improvements across the user experience.

Final Outcomes

Case Study Three | Rhatigan Architects

Mobile project  page Desktop project page
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Case Study Three | Rhatigan Architects

Services page All Projects pageOur People section
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Case Study Three | Rhatigan Architects

Interactivity 
Simple but effective hover states reinforce the brand's 
professionalism while subtly reflecting its visual identity

Typographical hierachy
A well-defined 
typographical hierarchy 
guides attention and 
improves content 
comprehension

Adaptability 
Adaptive, responsive 
layouts ensure a 
consistent experience 
across devices while 
supporting future growth 
and scalability

White space
Increased spacing improves readability, reduces visual 
density, and allows content to breathe

Filtering system
A simplified filtering system improves content 
discoverability and scannability, while refined transitions 
create a smoother browsing experience
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The final site reflects both the brand’s 
aspirations and historical legacy in a refined 
manner, allowing for future growth. 
Through a combination of a refined 
typographical and design approach, and in a 
fully responsive framework.

Reflection

Case Study Three | Rhatigan Architects
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Email Phone LinkedIn Website

shanebonfield@gmail.com +353 (0) 87 787 2633 Shane Bonfield shanebonfield.com

If you’d like to contact me for more information, please 
feel free to get in touch via the channels below:

mailto:shanebonfield@gmail.com
tel:+353877872633
https://www.linkedin.com/in/shane-bonfield-865312129/
https://shanebonfield.com/

